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WEBMD POINT OF CARE: YOUR PATH TO

HEALTH AND WELLNESS

WebMD’s mission is to enable people to live better lives by empowering them to make well-informed decisions, which can
improve overall well-being and health outcomes. Our trustworthy brand does this by offering custom condition guides, "your
visit" workbooks, high impact posters, and educational trifolds to engage patients during various stages of any condition.

CONTENT TO CARE

WebMD medical editors tackle
health conditions in a
straightforward and easy to
understand way.

Copy is written by health journalists
and reviewed by staff medical
editors.

Trusted, accurate, and actionable
information enables consumers to
learn more and make decisions.

MEDICAL & HEALTH
INNOVATION

WebMD delivers an unsurpassed
breadth and depth of knowledge
on the latest health frends, new
research studies, and cutting-edge
technology, as well as relevant
health innovation information to
consumers wherever they are in
their health journey.

PERSONALIZATION

First-person experiences about
prevention and treatment of
common ailments and chronic
conditions.

The WebMD brand is a magnet for
consumers involved in their own
health at a hyper-aware moment.

DISTRIBUTION

WebMD Point of Care programs
are created with a custom
distribution plan including access
to 500,000+ physicians in fop
specialties and care locations,
through WebMD.com and
interactive digital formats.

WebMD

POINT OF CARE



WEBMD CONTENT TO CARE PRODUCTS

CUSTOM CONDITION GUIDES “YOUR VISIT” WORKBOOKS

WebMD Custom Condition
Guides offer its audience a
fresh and dynamic approach
to understanding health and
wellness in foday’s climate. The
guide provides a more
personalized approach for a
variety of topics and audience
engagement. Inside each
guide, you will find up to-date

A print, digital, and mobile-
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WebMD
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designed to engage the
patient in preparation for
thoughtful doctor
interaction. The reusable
workbook, which allows
individuals to notate
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health content customized to ' "1_ e o
meet an individual's needs. ; B iy symptoms, prescriptions, and
Additional content or videos ® .\ fxﬂfllﬂé‘g more, is perfect for post-visit

relating to the condition can b \ M
be found by using a mobile % ’
phone camera to scan the
guide’s QR code on the cover.
WebMD ensures accessible and
top-level education for
everyone from the patient to
the caregiver.

support and helps the
patient prepare for their next
doctor discussion.
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WEBMD CONTENT TO CARE PRODUCTS

HIGH IMPACT POSTERS

This WebMD educational and
actionable poster is created with
the patient in mind. Designed to
inform, inspire, and engage the
patfient in a physician’s exam room
(or outside of the exam room by
scanning the poster’'s QR code
with a mobile phone camera), the
frusted content provides up-fo-
date information on the patient’s
condifion. The poster, which
comes in infographic or
anatomical design, provides a
missing link to important health
information and serves as an
empowerment fool for the patient-
physician care team.

EDUCATIONAL TRIFOLD
RECENT MACHINE LEARNING N7 An inferactive custom
HE/‘TE&!WNWEﬁ smmms brochure, providing the
wmn;:ﬁ;’ﬁ.‘i““” = patient with educational

and actionable content
in a visually engaging
infographic format.

1IN15

Number of people with type 2
diabetes have the eye disease.

Tn3

Number of people with diabetes who
have diabetic etinopathy.
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ISSUE & CLOSING DATES
Published bimonthly in a print and digital format.

Closing

ISSUE ISSUESPACE  MATERAL
August 2 4.8 6.8
August 16 4.22 620
September 1 o 7
September 15 5.2 Tl
October 1 6.9 27
October 15 S 4%) 8.23
November 1 Vs, i)
November 15 T 8] 728
DecEmioEr | 8.6 10.6
BiscEnniosr I 85 e 2

Custom Dates also available; inquire with sales

CONTACT INFORMATION

For more information and a custom proposal, contact
Vanessa Cognard, VP, Publisher at
vcognard@webmd.net or 917-445-7591.

AD PORTAL UPLOAD INFORMATION

Please submit files to http://adportal.webmd.com

For more information regarding file submission,
contact John Caggiano, Senior Production Director at
jcaggiano@webmd.net.
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MEASUREMENT &
PERFORMANCE

Tap into industry-leading research and analytics to
better understand your consumer.

WebMD Point of Care Offers:
O Click to add text
HCP Surveys
Brand Lift Studies
Third-Party Measurement
— IQVIA, Crossix, Symphony
Pre/post Awareness Measurement
O ROI Guarantees

OoOoo

O

All measurement and performance programs are based upon
a minimum six-month contract and deal terms negotiated on a
case-by-case basis. WebMD will determine the viability of each
program with a thorough pre-sale evaluation and work with the
client’s preferred third-party vendor.

For in-depth case studies with measurement relevant to your
brand, please contact VP, Publisher
Vanessa Cognard vcognard@webmd.net.




WEBMD POINT OF CARE
CONTRACITS & EXCLUSIVITY

WebMD Point of Care is a free
editorial subscription service to
the physicians receiving
WebMD educational materials.
WebMD provides AAM audits
and postal receipts for exam
room posters and condition
guides to confirm production
and delivery. WebMD
Magazine provides a quarterly
rapid circulation report and
biannual audit through AAM to
verify circulation and
distribution.

First right of refusal: For
contracted specialty offices
and Point of Care products,

WebMD offers first right of
refusal to advertisers based
upon the conftract start and
end date. Specialty office

inventory contracts are subject

to short rates if a Point of Care

product is canceled/delayed
by the advertiser.

All Point of Care programs are
subject to short rate fees if
delayed to launch in office
pending the inventory, timing
of the delay, and the WebMD
investment in paper, editorial,
and design production.
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WebMD

INTRODUCING WEBMD
MOBILECONNECTIONS




syn c Synchronize HCP + DTC marketing efforts by fargeting

verified HCPs + the patients who visit their practice
a solution by WebMD' + Medscape

Use of Proprietary WelbbMD

Condition-Specific
ogo /\
Only Sync can retarget verified Audience and Cortex's :Z:erfreegfg;f"pe
Medscape HCPs and highly predictive targeting verified HCPs
oo e e (look-o-like audience) —
qualified condition-specific = gy -
WebMD audiences off-platform, e -
on-mobile, in and around high- ' ‘
value point-of-care locations. Incorporate
Medscape Smart Scalable
List and/or client Geo-
O Coordinated HCP and patient farget list Tasrgle?r‘g
olution
messaging increases Rx Lift
0.50%
% :::nf 0.32%
% N m 009% .0.11% ' Reach Qualified 3rd Party
5 { . i l l Audience that may Tracking/
o — - - - engage in Telehealth — Measurement
‘ CAMPAIGN e AgnOSﬂC/ uLb
Data

* Mobile banner ads for visual purposes only. Not representative of actual Brand or Campaign creatives.



PATIENT JOURNEYS

Only Patient Journeys can
retarget highly qualified and
proprietary condition-specific
WebMD audiences off-platform,
on-mobile, in and around high-
value locations.

15%

Digital Media Digital Media
+ WebMD Data

NBRx conversion increased from 15% to 33% on average across
several conditions by combining WebMD Data with Digital Media

NBRx lift based on IQVIA analysis of 18 campaigns including WebMD, other endemic
publishers and programmatic platforms across several conditions

by WebMD

Audience (look-a-like audience)

—

Use of Proprietary WebMD /—’\\\ Leverage Cortex’s
I . . o
Condition-Specific @ j predictive targeting

Incorporate oo
Medscape Smart i 3 :
List and/or client | i i?jf}z)(:]rgehng
target list

Reach Qualified
Audience that may
engage in Telehealth

\ 3rd Party

_] Tracking/Measurement
Agnostic

* Mobile banner ads for visual purposes only. Not representative of actual Brand or Campaign creatives.




LEARN MORE ABOUT OUR UNIQUE AND EFFECTIVE
ADVERTISING OPPORTUNITIES.

CONTACT US: SALESINQUIRIES@WEBMD.NET




