
Medscape Announces Editorial Policy Updates, Reaffirming Commitment to Transparency 
 

New York, NY, July 1, 2019:  Medscape, the leading news and information platform for 
physicians worldwide, today announced an updated editorial policy that highlights its 
longstanding commitment to transparency and objectivity.   
 
Click here for Medscape Editorial Policy: https://www.medscape.com/public/editorialpolicies 
 
The policy is now easily accessible, and in addition to describing Medscape’s editorial 
standards, it clearly defines the oversight of Medscape’s online communities, including 
Medscape Consult, where health care professionals share challenging cases and discuss clinical 
topics. 
 
“The need for transparency in health and science information has never been more important, 
and Medscape’s updated editorial policy reiterates our commitment to the highest standards of 
journalistic integrity,” said Ivan Oransky, M.D., Vice President, Medscape Editorial.  “Our 
editorial policy outlines how editorial content – whether original or licensed – is held to the 
same standards for accuracy, independence, transparency, and objectivity. Advertising and 
promotional content is clearly labeled, and our readers can readily see when content is 
sponsored.” 
 
The policy underscores Medscape’s comprehensive clinical review of all News, Drugs & Disease, 
and Condition & Procedure content.  A team of experienced, full-time journalists and in-house 
medical editors work with contributing clinical experts to ensure veracity, relevancy and 
integrity of all editorial content, including disclosure of financial relationships of contributors.   
 
Clinical experts create Drugs & Disease content in their respective fields, and Condition and 
Procedure articles are authored and reviewed by a distributed network of 8,000 clinical faculty 
from leading academic medical centers and hospital systems.  Chief editors and authors from 
this network work with Medscape’s editorial team to ensure that content is accurate, current, 
and comprehensive.  
 
“As the leading source of news and information for physicians and health care professionals, we 
recognize the responsibility of providing content that is reliable, clinically rigorous, and free of 
any bias,” said Dr. Oransky.  “Upholding the highest standards for health and science journalism 
is integral to our mission of supporting the clinical community in improving patient care.” 
 

About Medscape   

Medscape is the leading source of clinical news, health information, and point-of-care tools for 
health care professionals. Medscape offers specialists, primary care physicians, and other 
health professionals the most robust and integrated medical information and educational tools. 
Medscape Education (medscape.org) is the leading destination for continuous professional 
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development, consisting of more than 30 specialty-focused destinations offering thousands of 
free CME and CE courses and other educational programs for physicians, nurses, and other 
health care professionals. 

Both Medscape and Medscape Education are part of WebMD Health Corp., an Internet Brands 
company and the leading platform for health information services, serving patients, physicians, 
health care professionals, employers, and health plans through public and private online 
portals, mobile platforms, and health-focused publications. The WebMD Health Network 
includes WebMD Health, Medscape, Jobson Healthcare Information, prIME Oncology, 
MediQuality, Frontline, Vitals Consumer Services, MedicineNet, eMedicineHealth, RxList, 
OnHealth, Medscape Education, and other owned WebMD sites.  WebMD®, Medscape®, CME 
Circle®, Medpulse®, eMedicine®, MedicineNet®, theheart.org®, and RxList® are among the 
trademarks of WebMD Health Corp. or its subsidiaries. 

About Internet Brands 
Headquartered in El Segundo, Calif., Internet Brands® is a fully integrated online media and 
software services organization focused on four high-value vertical categories: Health, 
Automotive, Legal and Home/Travel. The company's award-winning consumer websites lead 
their categories and serve more than 250 million monthly visitors, while a full range of web 
presence offerings has established deep, long-term relationships with SMB and enterprise 
clients. Internet Brands' powerful, proprietary operating platform provides the flexibility and 
scalability to fuel the company's continued growth. Internet Brands is a portfolio company of 
KKR and Temasek. For more information, please visit www.internetbrands.com. 
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