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WebMD’s mission is to improve health and wellness by  
empowering decision making and motivating positive action. 

Cover to cover, WebMD Magazine brings insightful and actionable healthy-living stories  
to life in a new, contemporary design that imparts a sense of well-being essential in today’s 
always-on world.

We know readers look to the internet for answers to their most pressing health questions. Just  
as WebMD.com is there with trusted information and guidance, WebMD Magazine is at readers’ 
fingertips in their doctor’s office at a time when they’re open to insights, perspective, and  
expertise from trusted health experts.  

Our Mission
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EDITORIAL COMPOSITION

SOURCE: EDITORIAL ESTIMATES OCTOBER 2016
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M E A L S  M A D E  E A SYD E L I C I O U S  B I T E S Food

PHOTOGRAPHY BY Charles Masters
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BROADEN YOUR TASTE HORIZONS WITH THIS TANGY-SWEET FRUIT. 
Native to Japan and China, persimmons provide immune-boosting 
vitamins A and C, as well as 24% of an adult’s recommended daily 
intake of fiber. Markets typically carry two common varieties: the 
acorn-shaped Hachiya and tomato-like Fuyu. Hachiya persimmons 
must be ripe and soft before you bite; the under-ripe fruit is pucker- 
up tart. But Fuyus are edible when still firm. Eat persimmons out  
of hand like apples, blend with yogurt in smoothies, or chop and use  
in place of tomatoes in salads and salsa. —ERIN O’DONNELL

Perfect  
Persimmons
Mix things up in 
your fruit bowl 
this winter

 G O O D  E AT S 

Sweet Tart
Known by ancient Greeks as the 

“food of the gods,” this orange-red 
gem is an overlooked winter treat 
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I N S I D E  O U TB E H I N D  T H E  S C I E N C E Beauty
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Hands Down
Cold weather can really dry out 

your skin. Keep your hands from 
losing moisture in the first place

YOUR HANDS HAVE FIVE TOP ENEMIES 
during the winter months, says Kally 

Papantoniou, MD, a New York City der-
matologist. First up are alcohol-based  

hand sanitizers, which pull natural oils  
from your skin. Use an alcohol-free  

version instead. Next, make sure  
you don’t overwash your hands. When 

you do lather up, use a gentle soap or 
cleanser to avoid dried-out skin. Be picky 

about moisturizers, too. Skip oil-free 
varieties; natural oils such as coconut 
help maintain a healthy skin barrier.  

Don a pair of gloves if you do dishes by 
hand, and pull on a pair of insulated 

gloves when venturing outside to shield 
your hands from drying frigid air.  

—AYREN JACKSON CANNADY

Gentle Touch
For softer, smoother 
hands, go easy  
on the hand  
sanitizers, soaps, 
and hot water
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N E W S  YO U  C A N  U S ET I M E LY  T O P I C S Upfront
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Seeing Red 
Brightly colored fruits  

like pomegranates 
add a festive pop of 

color to your table

1 
POUND

The average 
amount of holiday 
weight gain— 
though most 
people think they 
will add 5 pounds 
over the holidays.

SOURCE: NEW ENGLAND 
JOURNAL OF MEDICINE

 FA C T S  &  S TAT S 

'Tis the 
Season

Time to visit family  
and friends, groove to  

a holiday mood, and  
think ahead to refreshed 

goals in the new year  

Calories you burn in a half 
hour waiting in line at the 
mall to pay for presents 
or take your picture with 
Santa. Cooking for guests 
trims almost 100 calories 
per 30 minutes.

SOURCE: HARVARD  
MEDICAL SCHOOL47

Percentage of 
Americans who  
say they feel  
happy and relative-
ly stress-free on 
Thankgiving. Some 
63% feel the same 
way on Christmas.
SOURCE: GALLUP68%

The amount by  
which the risk of high 
blood pressure fell 
following 200 hours of 
volunteering. Give back 
to others this holiday 
season—it’s good  
for your health!
SOURCE: NIH40%
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TA K E  AC T I O NE X P L O R E  H E A LT H Checkup
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A Glimpse Inside
In this rear view of the brain, on  
the left is an MRI scan of a healthy 
brain; on the right is one atrophied 
by advanced Alzheimer's

 CUTT ING  EDGE 

When doctors 
diagnose a person with 
Alzheimer’s disease, 
irreversible changes 
have already happened 
in the brain. That’s  
why scientists seek  
to catch it earlier

B E F O R E  A N Y  SY M P T O M S  O F  A L Z H E I M E R ’ S 
appear, clumps of protein called beta-amyloid 
build up in the brain and form plaque. At the same 
time, another protein called tau literally goes off 
the rails. In a healthy brain, tau helps organize 
the transport system in brain cells. It keeps the 
tracks straight so food molecules and other crucial 
materials can travel along them. But in people 
with Alzheimer’s, tau detaches from the tracks 
and forms knots. 

Scientists are looking for ways to detect accu-
mulations of these proteins as early as possible. 
They’re perfecting a method for measuring levels 
of beta-amyloid and tau in the spinal fluid. Other 
studies explore whether the proteins might build 
up in the blood, urine, or eyes early in the disease. 

Catching these early indications of Alzheimer’s 
might one day allow treatment before any notice-
able changes take place. Drugs currently in devel-
opment could stop beta-amyloid from clustering 
in the brain. Scientists are also creating antibod-
ies to the protein that could eliminate it from the 
brain altogether. Other experimental medica-
tions target tau, such as a vaccine that attacks any 
tau caught going “off the rails.” —SONYA COLLINS
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M E A N I N G F U L  C H A N G EH E A LT H Y  H A B I T S Living
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EVER NOTICE JET LAG IS WORSE WHEN YOU GO EAST? A NEW STUDY 
suggests that brain cell patterns make eastbound travel especially 
turbulent. But you can help your brain leap into your new time zone. 
If you have a choice, book a flight that arrives in the early evening. As 
soon as you board the plane, switch your watch to the new time. After 
arriving, do your best to stay up until 10 p.m. local time.  
To help ensure a good night’s sleep, avoid heavy meals, intense exercise, 
alcohol, and caffeine. Finally, go outside the next morning. Sunlight 
helps you adjust. —KARA MAYER ROBINSON

 T R AV E L  S AV V Y 

Get in the Zone
Flying out of town for the holidays?  
Minimize jet lag with some smart tips  

Flight Time 
Holiday travel can 

be stressful, but 
it doesn't have 

to confuse your 
body clock

49
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S M A R T E R  L I V I N GH E A LT H Y  T O G E T H E R Family

 FA M I LY  T I M E 

 Present Tense
The holidays can often feel more like  
a hectic blur. Help your kids (and  
yourself) savor the season with these 
easy tricks to keep the peace

MAJOR TANTRUM COMING ON? STOP, DROP, AND BREATHE. 
Taking a deep breath can help children calm down before they  
freak out, says Carla Naumburg, PhD, author of Ready, Set, Breathe: 
Practicing Mindfulness With Your Children for Fewer Meltdowns 
and a More Peaceful Family. The same can be true for adults when 
we start to stress out. Naumberg suggests picking a sense (sight, 
sound, touch) and taking a minute to notice the world around you. 
This mindful practice can remind you to be grateful and stay in  
the moment. Send warm wishes—to loved ones, people who irritate 
you, or the world—for “a great way to let go of stress and  
get into a happier holiday mood,” she says.  —COLLEEN OAKLEY

Take Time Out  
In this busy season, 
some of the best 
moments may be 
the quietest

UPFRONT
Spotlights the health 
issues people are talking 
about, including stats 
and facts related to the 
issue theme, followed  
by pages of trending 
news shorts.

LIVING
Provides guidance and 
inspiration to make  
smart health choices.  
We take a broad look at 
the things readers can  
do every day to lead 
healthy, active, and 
fulfilling lives.

BEAUTY
Takes an inside-out 
approach to help readers 
understand the science 
behind the products and 
procedures that result  
in healthy skin, hair,  
and nails, all through  
the lens of experts.

FAMILY
Covers topics that help 
readers understand  
and provide care to  
their families, from 
newborns, kids, and 
teens to aging parents 
and cherished pets. 

20%

BEAUTY

10%

GENERAL HEALTH

20%

CONDITIONS

20%

FOOD

15%

FAMILY

5%

PETS
10%

FITNESS

FOOD
Shares healthy recipe 
ideas and menu options 
for weeknight dinners.  
We inspire even the 
pickiest eaters and  
novice chefs to spend  
time in the kitchen 
making nutritious, 
delicious, easy meals.

CHECKUP
Focuses on practical, 
action-oriented information 
on preventing, treating, 
and living with common 
and chronic medical 
conditions.
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J A N U A R Y / F E B R U A R Y
BUILD A BETTER BODY 
WebMD experts will inspire the entire family for a positive start  
to a healthy, happy new year, full of energy, drive, and purpose 
to live their best lives. 
• Head-to-toe self-screening guide
• Tone up with fitness routines, gadgets, and apps that really work
• �Weight loss smarts: how the latest science can help you  

shed pounds 
• Warm up winter skin with beauty tips from the pros
• Delicious, healthy recipes and cooking tips

M A R C H / A P R I L
FOOD: THE INSIDERS’ DISH 
As winter turns to spring, WebMD experts will excite readers  
with a revitalized approach to shopping, preparing, cooking,  
and eating healthy meals every day of the week. 
• Top chefs’ insider tips for prepping and cooking 
• Time-saving weekday menu plans
• The secret to building a better breakfast
• Healthy lunch and dinner recipes 
• Spotlight on the delicious foods of the season

M A Y
SKIN CARE & BEAUTY 
Achieving healthy, beautiful skin requires much more than simply 
trying the latest fad or skin care trick. Our top dermatology 
experts will dive deep to explain the latest trends, products, and 
techniques to educate and inform personal-best choices head  
to toe. 
• Refreshing day-to-night skin care regimens 
• The latest and greatest in anti-aging products and technology
• Smart, easy ways to protect your skin from sun damage
• �Understanding the ingredients in skin care products just  

like the pros

J U N E
FITNESS FIRST 
Exercise is not a one-size-fits-all proposition. The range for every 
age and stage is practically endless. Our fitness experts, including 
WebMD’s Chief Medical Officer Michael Smith, who is also a 
certified personal trainer, outline how to start, build, change up, 
and enhance workouts to get the best out of the time and energy 
you spend moving your body. 
• Must-try outdoor workouts
• The latest fitness apps, gadgets, and workout clothing
• Innovations in sports medicine
• Best exercises for strength, endurance, and weight loss 
• Family-friendly workouts

J U LY / A U G U S T
BACK TO SCHOOL 
Focused on the heart of summer, we celebrate healthy lifestyle 
activities outdoors, with an eye on back to school just around  
the corner. 
• Expert summer skin care and beauty tips
• �Summer health guide: tips to treat bug bites, burns, and 

heat-related illness
• Healthy grilling menus including summer fruits and produce
• �Parents’ prep guide to gearing up for school, including doctor 

visits, vaccinations, and sleep routines

S E P T E M B E R
FRESH START FOR FALL 
Reset the internal clock, leaping ahead into fall with healthy 
routines as the weather cools and summer ends. Our experts, 
including pediatrician and WebMD Medical Editor Hansa 
Bhargava, MD, offer smart ideas for the whole family. 
• �Top chefs serve up their personal-best tips to plan ahead  

for weeknight dinners
• How to build a better lunchbox for kids (and grown-ups)
• Experts share face and body skin care routines for fall
• Proactive tips for pet owners and their pets

O C T O B E R
CUTTING-EDGE CANCER RESEARCH 
Cancer research is one of the most dynamic fields of medical  
inquiry today. WebMD experts will look at innovations in the  
science, diagnosis, treatment, and recovery options across  
a range of cancers. 
• Q&As with today’s top cancer experts
• �Personalized guidance for patients and caregivers dealing  

with cancer
• On-the-horizon breakthroughs in cancer

N O V E M B E R / D E C E M B E R
WEBMD HEALTH HEROES 
In the final issue of the year, WebMD highlights the true stars 
leading health innovation today: WebMD Health Heroes, 
Americans who have demonstrated extraordinary passion, energy, 
and giving back to others. WebMD experts will also give their 
guidance on end-of-year holiday health.
• Winter skin care tips for face and body
• Holiday menus, cooking tips, and entertainment how-tos
• Expert tips for easing holiday stress
• Preventing and treating cold and flu

EDITORIAL SUBJECT TO CHANGE |  4 
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HEALTHY DOSE OF INFORMATION 
FROM THE STARS

W EBMD M AG A Z INE P ROFILE S T OP CELEBRI T IE S  like Cameron Diaz, Seth and Lauren Miller Rogen,  
Michael Strahan, and Kristen Bell. They open up to WebMD Magazine in a meaningful way, speaking 
frankly about their health concerns, family history, and the health-related causes they champion.

COV ER FE AT UR E  
Revealing interviews with A-list celebs on the personal health concerns and causes they care about most

TA K E 10  
Ten rapid-fire questions to celebs on their best and worst health habits, guilty pleasures, and more

AGES
Talk

of

Hollywood A-lister Cameron Diaz 
grows happier and more beautiful by the 
year. And with a new book on the science 

of aging, more accomplished, too
BY LAUREN PAIGE KENNEDY 

PHOTOGRAPHY BY DEWEY NICKS/TRUNK ARCHIVE
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Audience: 	 10.3 million

Rate Base: 	 1.4 million

Median Age: 	 46	

Female/Male: 	 67% /33%

Median HHI: 	 $66,141

Married: 	 54%

Employed: 	 61%

Any Kids in HH: 	 44%

SOURCE: GFK MRI DOUBLEBASE 2016 (PRINT + TABLET); RATE BASE IS FROM AAM PUBLISHER’S STATEMENT ENDING DECEMBER 2015

W E BM D 
M AG A Z I N E  
I S  M E A SU R E D  
ON  GF K  M R I , 
MARS, MPA 360, 
A N D  A A M
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The Right Message at the Right Time
Readers pick up WebMD Magazine at the very moment health and wellness is top of mind: in the doctor’s waiting 
room. They engage with WebMD online content before, during, and after they go for a doctor visit. Reach motivated, 
lean-forward consumers at a key teachable moment, just before doctor discussions and retail purchases. 

��POWERFUL  
REACH 
IN 85% of doctors’ offices  
nationwide 

IN 85% of high-prescribing  
doctors’ offices

CAPTIVE  
AUDIENCE 
20- TO 40-MINUTE average  

wait time for a doctor or specialist 

65% say waiting room materials  
are the most credible source  
of information 

THE GATEWAY  
TO RETAIL
67% OF CONSUMERS  
went to retail after a doctor  
visit and made a purchase

�

TARGETED  
AUDIENCE  
OPPORTUNITIES 
WebMD Magazine is available  
at 115 SPECIALTY OFFICES  
(including primary care physicians, 
pediatricians, dermatologists,   
and cardiologists)

SOURCE: WEBMD MAGAZINE READER SURVEY MAY 2015; MILLWARD BROWN EQUITY CUSTOM STUDY 2013 |  7 
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MAKING  
CONNECTIONS 

SOURCE: COMSCORE 2016 (73 MILLION MONTHLY UNIQUE VISITORS INCLUDES THE 55 MILLION MOBILE MONTHLY UNIQUE VISITORS);  
MRI DOUBLEBASE 2016; MEDSCAPE INTERNAL USAGE DATA, Q4, 2014

PRINT

10 MM 
WebMD Magazine/ 

Tablet Readers

DIGITAL

73 MM 
Monthly  

Unique Visitors

MOBILE

55 MM 
Mobile Monthly  
Unique Visitors

EXPERIENTIAL 
Health Heroes

CUSTOM VIDEO

N O V/ D E C 

2 0 1 6
W E B M D.C O M

 Our Annual  

 Award  
Winners

WORKING TOGETHER  
TO ADVANCE ALZHEIMER’S 
AWARENESS & RESEARCH
p.68

S TA R R I NG

SETH ROGEN 
 & LAUREN  
MILLER ROGEN

FRESH  
IDEAS FOR 

YOUR  
HOLIDAY  

TABLE
p.87

+
WHAT’S REALLY  

IN NATURAL  
BEAUTY  

PRODUCTS?
p.44

GREAT HEALTHY  
GIFT IDEAS

p.32

YOU R  
W I N T E R 

C OL D  & F LU 
SU RV I VA L 

GU I DE
p.104 

I N S I D E

Health Heroes 10th Anniversary Issue

S E A S ON ’S  
E AT I NG S

WEBMD MAGAZINE

WEBMD DIABETES  
AT WALGREENS

WINTER 2016
WIC: 912141

DOWNLOAD THIS ISSUE  
ON YOUR TABLET FOR  

FREE FROM THE APP STORE  
OR GOOGLE PLAY!

FREE

Healthy, delicious 
dishes sure to become 
new favorites

HEARTY 
HOLIDAYS 

PORTION CONTROL 
COLD & FLU SMARTS 
PICKING YOUR TEAM

ALSO

BUSINESS OF MEDICINE 
MAGAZINE

5 Tips 
for Avoiding 
Burnout
PG. 7

Will You Earn 
More or Less 
With MIPS? 
PG. 14

Business of Medicine

MEDSCAPE.COM/BUSINESS

September 2016

PG. 4

Employed or 
Self-employed?

A Magazine 
for Physicians

Is Your 
House at 
Risk in a 
Lawsuit?

PG. 22

WHICH IS  BEST FOR YOU?

5 Tips 
for Avoiding 
Burnout
PG. 7

Will You Earn 
More or Less 
With MIPS? 
PG. 14

Business of Medicine

MEDSCAPE.COM/BUSINESS

September 2016

PG. 4

Employed or 
Self-employed?

A Magazine 
for Physicians

Is Your 
House at 
Risk in a 
Lawsuit?

PG. 22

WHICH IS  BEST FOR YOU?

FdWebMD_Medscape_SEP16.indd   1 8/15/16   12:42 PM

POINT OF CARE 
WebMD Exam Room Posters  

and Custom Reprints

ALLERGIES 
RANK #5 AMONG 
CHRONIC DISEASES 
IN THE U.S.

LIVING WITH 
ALLERGIES

For more information go to webmd.com/xxxxxx 

S P E N T  O N  A L L E R G I E S  A N N U A L LY A B O U T  A L L E R G I E S
3 TIPS $14.5 BILLION

Alestrum eles andenis 
vit labor reperit 
autatem volupta quo 
officae prae officie 
ntionse dicia sentore 
stectum comnis et ga. 
Ita volupis mosant.

3090%
Obisque incitat esti 
sum volut a solupt

nihilleserias 
vent omniet aut 
moluptat la sus id

FO R  M A N A G I N G  
A L L E R G I E S
1.  Lorem 

Fernat et auditi 
as eatemperro 
intumet que pratia 
cor ressinctur. 
estibusae. Aximodi 
ut autet liquam.

2.  Ipsum 
Qui inveliqui unti 
simagni hicienis 
doluptatus 
quuntot atempor 
aestin net acimint 
iustium et.

3.  Dolore 
Remposam, volo 
bea dendae nat 
lique sitibuscim 
utemquatist, erat 
con raecae. Icia 
doloris quo cupta 
oditas velendi adis 
ratquia cus.

5 0  M I L L I O N
Approximate number 
of people in the 
U.S. suffering from 
allergies

By The Numbers 

•  Pe num istiam 
landae lauda 
quodige necereh

•  Dolenis esciis  
ma cus, occum 

•  Et porendaestia 
volo comnia od 
et dissitem

•  Obitemos 
maximent

•  Nis moditia 
tumquaspe

•  Pe num istiam 
landae lauda 

•  Dolenis esciis  
ma cus, occum 
liquiam iduciae

•  Et porendaestia 
volo comnia

•  Obitemos 
maximent

•  Nis moditia 
tumquaspe 
onsedit adiscil

1  I N  5  
A M E R I C A N S  H AV E 
S O M E  FO R M  
O F  A L L E R G I E S 

This content is created by WebMD’s editorial staff and is brought to you by Flonase Sensimist. © 2016 WebMD, LLC. All rights reserved. WebMD does not endorse any specific product, service, or treatment.

S P O N S O R E D  B Y

Et labore vel eosam harite rea dolo cuq uia  
quia quis us disint evel evenis non nullup 
tatium atis adit
Et labore vel eosam harite rea dol nis cumquia quia  
dolor emquer nonse est laccus cus. dellorem ex el etur 
Temquam aut omnihicim id mintempor ratque dolup.
advertiser.com

PLEASE TAKE ONE

Doctor/Patient Tear dpad (see in-book)

(TEAR PAD HERE)

10 FACTS

T R E N D I N G  H E A LT HFAC T S  &  S TAT S 

Eye Problem 
Warning Signs 

pg. 2

Expert Tips on 
Preserving 
Your Sight           

pg. 3

Dealing With 
Dry Eye

pg. 4

Vision-Saving 
First Aid 

pg. 6

November/December 2016 EYE HEALTH
Highlights
Health

This  
supplement 

contains a selection 
of articles from 
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WebMD Logo        PRINT CMYK VERSION 

THIS CONTENT IS CREATED 
AND CONTROLLED BY 
WEBMD’S EDITORIAL STAFF 
AND IS BROUGHT TO YOU 
BY PURINA ONE CAT.
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F A M I L Y
BY  Stephanie Watson

REVIEWED BY Will Draper, DVM
WebMD Medical Reviewer
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Cat-choo!
Cats fall prey to many of the same health woes humans  

do—from colds to infections to arthritis

  6.   Fur 
Brush medium- 
and long-haired 
cats to prevent 
matting, which 
causes irritation 
and discomfort.  

  7.   Skin 
Feel for lumps or 
bumps and report 
them to your vet.

  8.    Heart and 
Lungs 
Coughing, 
fatigue, and fast 
breathing can 
signal a heart  
or lung problem. 
Both indoor and 
outdoor cats 
need heartworm 
protection.

  9.   Urinary  
Tract  
Watch for  
a change in  
urine amount or 
color, or straining 
when your  
cat goes.

10.   Nails  
Clip nails every 
month or so to 
prevent them 
from growing into 
the paw pad.

1.   Ears 
Excess scratching 
or discharge could 
indicate parasites 
or an infection.

2.   Eyes 
Blinking, discharge, 
and redness can 
warn of infections  
and other eye  
problems.

3.   Teeth 
Brush daily if  
your cat lets you. 
See the vet for 
dental checkups 
once or twice  
a year.

4.    Body 
Overweight  
cats can get dia- 
betes and arthritis.  
Ask your vet  
for a safe weight-
loss plan.

5.   Digestive  
Tract  
Coughing up 
hairballs, vomiting, 
weight loss, and  
diarrhea could 
signal a problem.

What to  
Watch For
ROUTINE INSPECTIONS NIP 
PROBLEMS BEFORE THEY  
GET SERIOUS, SAYS KATHRYN  
McGONIGLE, DVM, DACVIM, 
CLINICAL INSTRUCTOR AT THE 
CORNELL UNIVERSITY COLLEGE 
OF VETERINARY MEDICINE. 

SOLUTIONS ON THE GO 
WebMD Magazine App on  
Smartphone and Tablet

WEBMD.COM 
Symptom Checker 

Native
Premium Video

Health News and Features
E-Newsletters

N O V/ D E C 
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+
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Most Trusted & Recommended U.S. Brand 
The WebMD Health Network delivers award-winning expertise through a multiscreen platform that engages users 
wherever, whenever. Our consumer portals, mobile applications, and magazines help consumers take an active role  
in managing their health. Our trusted content is easy to understand, actionable, and insightful, and created with a  
focus on timeliness and relevance. We cover the latest medical advances, food, fitness, beauty, as well as what’s  
in the news and why it matters. If it’s important to your health and well-being, it’s on WebMD. 

#1 MOST READ IN DOCTORS’ OFFICES*

• ��97% say WebMD Magazine is trustworthy
• ��92% take action after reading WebMD  

Magazine content

#1 IN DIGITAL HEALTH CATEGORY  
(for online and mobile)
• �Unique visitors 
• �Page views
• ��Time spent 
• ��Performer in organic health search
• �WebMD’s audience is nearly 58% larger  

than that of our closest competitor

AWARD WINNING

• �MIN 2016 Top 30 Magazine Launches  
of the Past 30 Years

• �Folio 2016 Finalist for Men’s Health Column
• �Folio 2015 Finalist for WebMD Campus Life
• �MPA 360 top 5 brands in total audience

A GROWING SOCIAL & VIRAL COMMUNITY

• �2.5 million social media fans and followers 
• �40+ experts in blogs and communities

• �38.6 million e-newsletter subscriptions

SOURCE: *GFK MRI DOUBLEBASE 2016 (PRINT ONLY) VS. COMPETITIVE SET THAT INCLUDES COOKING LIGHT, GOOD HOUSEKEEPING, HEALTH, READER'S DIGEST, REDBOOK, 
SELF, WOMEN'S HEALTH, AND WEIGHT WATCHERS; WEBMD MAGAZINE READER SURVEY MAY 2015; COMSCORE MEDIA METRIX MAY 2016; EXPERIAN MARKETING SERVICES 
HITWISE DECEMBER 2015; WEBMD SOCIAL MEDIA ACCOUNTS SEPTEMBER 2016 |  9 
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Reach Readers Wherever They Go!
Engage readers with WebMD Magazine content outside of point of care via immediate access on smartphone  
and tablet devices. WebMD Magazine issues will appear in an easy-to-navigate news feed format, and users  
will be able to easily move from articles in an infinite scroll.

Available on Apple and Google Android devices. Coming Q2 2017.

SOURCE: MAG+ APP FIGURES AS OF 5/11/15 (DOWNLOADS AND UPDATES); MM&M; AAM; MIN INTEGRATED MARKETING; AND DIGIDAY AWARDS

# 1 I T UNE S HE A LT H & FI T NE S S A P P 
at 2011 launch “Best Health & Wellness Digital Initiative for Consumers”

N O V/ D E C 

2 0 1 6
W E B M D.C O M

 Our Annual  

 Award  
Winners

WORKING TOGETHER  
TO ADVANCE ALZHEIMER’S 
AWARENESS & RESEARCH
p.68

S TA R R I NG

SETH ROGEN 
 & LAUREN  
MILLER ROGEN

FRESH  
IDEAS FOR 

YOUR  
HOLIDAY  

TABLE
p.87

+
WHAT’S REALLY  

IN NATURAL  
BEAUTY  

PRODUCTS?
p.44

GREAT HEALTHY  
GIFT IDEAS

p.32

YOU R  
W I N T E R 

C OL D  & F LU 
SU RV I VA L 

GU I DE
p.104 

I N S I D E

Health Heroes 10th Anniversary Issue

S E A S ON ’S  
E AT I NG S

November/December
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WEBMD APP ON SMARTPHONE  
& TABLET



Making Healthy Living a Reality 
Some 29 million people in the U.S. have diabetes—and another 86 million adults 
have prediabetes. Managing and preventing this disease is best done through 
lifestyle changes, nutrition, exercise, medication, and monitoring—and WebMD 
Diabetes empowers people with the information they need to do just that. 
Extend your reach and promote your brand to this targeted audience.

1 MILLION COPIES 
DISTRIBUTED 
at 8,000 Walgreens locations 
nationwide

500,000 COPIES 
at endocrinologists’ and  
high-prescribing primary  
care physicians’ offices

DEMO PROFILE
Median Age	 53.6

Male		 45.2%

Female	 54.8%

Married	 38.0%

Children in HH	 60.6%

Median HHI	 $38,776

Own a Home	 56.4%

Graduated College	 44.5% 

2 out of 3 are extremely concerned 
about their overall health and wellness

SOURCE: MARS 2016

REACH  
1.5 MILLION  

HIGHLY  
ENGAGED  
READERS

Also available on tablet

SUMMER 2016
WIC: 912141

FREE
DOWNLOAD THIS ISSUE  

ON YOUR TABLET FOR  
FREE FROM THE APP STORE  

OR GOOGLE PLAY!

FOOT CARE
TRAVEL SMARTS
3 ESSENTIAL TESTS

ALSO

A healthy 
take on 

flavors of 
the world

GLOBAL 
GRILLING

DATES SUBJECT TO CHANGE

SPECS

UNIT TRIM BLEED LIVE AREA/NON-BLEED
(.125” outside trim/all sides) (.25” inside trim/all sides)

SPREAD 16” x 10.5” 16.25” x 10.75” 15.5” x 10”

FULL PAGE 8” x 10.5” 8.25” x 10.75” 7.5” x 10”

2/3 PAGE  
VERTICAL

5.25” x 10.5” 5.5” x 10.75” 4.75” x 10” 

1/2 PAGE  
HORIZONTAL 

8” x 5” 8.25” x 5.25”  7.5” x 4.5” 
(.25” inside trim/face, gutter, foot)

1/2 PAGE  
VERTICAL

3.875” x 10.5” 4.125” x 10.75” 3.375” x 10” 

1/3 PAGE  
VERTICAL

2” x 10.5” 2.25” x 10.75” 1.75” x 10”

RATES

FULL-COLOR GROSS

PAGE $82,800 COVER 2 $98,400

2/3 PAGE $64,500 COVER 3 $92,400

1/2 PAGE $53,900 COVER 4 $106,700

1/3 PAGE $40,900 — —

SPREAD $106,600 — —

RATES

B/W GROSS

PAGE $72,100

2/3 PAGE $56,100

1/2 PAGE $46,800

1/3 PAGE $35,800

SPREAD $144,100

DATES

2017 CLOSE MATERIALS DUE IN OFFICE/IN STORE 

SPRING 1/4/17 1/19/17 3/8/17

SUMMER 4/10/17 4/25/17 6/12/17

FALL 7/10/17 7/25/17 9/11/17

WINTER 9/18/17 10/3/17 11/20/17
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WEBMD DIABETES AT WALGREENS  
(Special Edition)



Medscape is your physician engagement 
partner, with the largest physician audience across all platforms.  
And now, Medscape has launched a magazine.

Medscape Business of Medicine delivers pertinent insight into the side  
of medicine that directly impacts the practice of medicine.

CIRCULATION

200,000 physicians receive a copy directly to their practicing offices 
(delivered with WebMD Magazine)* 

READERSHIP

1,000,000 professional-office impressions*

Inside:

	 • News

	 • Financial topics

	 • Peer-to-peer discussion

	 • Targeted content

	 • Physician interviews

5 Tips 
for Avoiding 
Burnout
PG. 7

Will You Earn 
More or Less 
With MIPS? 
PG. 14

Business of Medicine

MEDSCAPE.COM/BUSINESS

September 2016

PG. 4

Employed or 
Self-employed?

A Magazine 
for Physicians

Is Your 
House at 
Risk in a 
Lawsuit?

PG. 22

WHICH IS  BEST FOR YOU?

5 Tips 
for Avoiding 
Burnout
PG. 7

Will You Earn 
More or Less 
With MIPS? 
PG. 14

Business of Medicine

MEDSCAPE.COM/BUSINESS

September 2016

PG. 4

Employed or 
Self-employed?

A Magazine 
for Physicians

Is Your 
House at 
Risk in a 
Lawsuit?

PG. 22

WHICH IS  BEST FOR YOU?

FdWebMD_Medscape_SEP16.indd   1 8/15/16   12:42 PM

*SOURCE: SEPTEMBER CMR AUDIT BY AAM. INFLUENCING THE TOTAL OFFICE INCLUDING NURSE PRACTITIONERS, PHYSICIAN ASSISTANTS, AND OFFICE MANAGERS

RATE
Full-page 4C – $40,000 net 

	 AD	  MATERIALS 	 IN 
2017	 CLOSE	 DUE	 OFFICE 

SPRING	 1/13 	 1/13	 3/9 
March

SUMMER	 4/18	 4/18	 6/7 
June

FALL	 7/19	 7/19	 9/8 
September

WINTER	 9/14	 9/14	 11/16 
November

IN OFFICE: 3 Months

SPECS

UNIT TRIM BLEED LIVE AREA/NON-BLEED
(.125” outside trim/all sides) (.25” inside trim/all sides)

FULL PAGE 8.375” x 10.875” 8.625” x 11.125” 7.875” x 10.375”

SUBMIT FILES VIA MEREDITH AD EXPRESS POWERED BY SENDMYAD

To join go to: https://meredith.sendmyad.com
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PLEASE NOTE: POSTERS, HIGH-IMPACT UNITS, ADVERTORIALS, AND PROMOTIONAL PAGES ALSO AVAILABLE ON A REGIONAL BASIS.

C U S T O M  C A U S E  M A R K E T I N G  P R O G R A M 
Charity/causes can be supported through  
a unique partnership with WebMD.

E X C L U S I V E  E D I T  A L I G N M E N T 
• �Build a Better Body
• �The Insider’s Dish
• �Skin Care & Beauty
• �Cancer
• �Health Heroes

H E A LT H  H A P P E N I N G S  P R O M O T I O N A L  P A G E
Deliver your marketing message to our engaged  
audience with custom promotional listings.

H I G H - I M P A C T  U N I T S
• �Advertorials 
• ��Gatefolds (various sizes available)
• �Cover Wrap (consumers/doctor offices)
• �Tear-Out Cards (with mobile activation)

C U S T O M  P A R T N E R S H I P  S O L U T I O N S
Align with WebMD content and promote your  
brand at doctor offices through custom  
content-based solutions. �
• �Exam Room Posters
• �Custom Magazines
• �Reprints
• �Booklets 
• �WebMD Campus Life Magazine

 S P E C I A L  E V E N T S
WEBMD HEALTH HEROES (NOVEMBER 2017)
�Star-studded WebMD Gala honoring people doing 
extraordinary things in health and wellness. 

S A M P L I N G  P R O G R A M S
�SAMPLING WITHIN A FITNESS ENVIRONMENT 
�Promote your brand via a custom sampling  
opportunity at CrossFit Solace, NYC.

DOCTOR OFFICE SAMPLING/COUPON DISTRIBUTION
Targeting by specialty is available.

M O B I L E
Award-winning and diverse apps delivering an  
interactive experience on the mobile platform.

• �WebMD Magazine App
• WebMD App
• WebMD Pregnancy 
• WebMD Baby 
• WebMD Allergy

R E T A I L  E X T E N D
• �Shelf Talkers
• ��In-Store Demos

R E S E A R C H 
�Tap into industry-leading research and analytics,  
and benefit from our insights to better understand  
your consumer.

• �Starch/AdMeasure
• �Custom Starch Questions
• ��Custom Surveys
• �IMS, Experion, Crossix

|  13 

ADVERTISER OPPORTUNITIES



Point of Care Exclusivity
• �Exclusivity will be granted by tactic, by office, for the following periods of time:

	 – �COVER WRAP – duration of the issue where the cover wrap appears  
(each issue’s in-office period)

	 – �CUSTOM REPRINTS – two (2) calendar months for offices where reprints are distributed

	 – �CUSTOM BOOKLETS OR SAMPLES – two (2) calendar months for offices where  
booklets or samples are distributed

	 – POSTER – three (3) months for offices where posters are distributed

Point of Care Commitment Requirement
• �POC commitments (to maintain exclusivity) must be made prior to the “Special Edit Close” date  

for each issue that correlates to the campaign start date. After that time, exclusivity cannot  
be guaranteed.

• ��POC targeting requires a $250,000 minimum spend (at the parent brand level) in order to access 
individual specialties (without national paging in WebMD Magazine).

|  14 

POINT OF CARE GUIDELINES 



*�INCLUDES HEALTH HIGHLIGHTS, SPOTLIGHTS, EXAM ROOM POSTERS, AND CUSTOM REPRINTS  

DATES SUBJECT TO CHANGE.

SPECIAL ISSUE  
CLOSE*

AD  
CLOSE

MATERIALS 
DUE

IN 
OFFICE

JANUARY/
FEBRUARY

10/5/16 11/9/16 11/16/16 1/6/17

MARCH/APRIL 12/8/16 1/13/17 1/20/17 3/9/17

MAY 2/9/17 3/14/17 3/20/17 5/4/17

JUNE 3/16/17 4/18/17 4/24/17 6/8/17

JULY/AUGUST 4/6/17 5/17/17 5/23/17 6/29/17

SEPTEMBER 6/15/17 7/19/17 7/25/17 9/8/17

OCTOBER 7/20/17 8/16/17 8/22/17 10/3/17

NOVEMBER/
DECEMBER

8/11/17 9/14/17 9/20/17 11/6/17

|  15 
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DEPENDING ON LEFT- OR RIGHT-HAND PAGE PLACEMENT, .125 INCH WILL BE CROPPED FROM LEFT OR RIGHT SIDE. *REFLECTS NET RATES FOR 4” X 6” UNITS.

SPECS

UNIT TRIM BLEED LIVE AREA/NON-BLEED
(.125” outside trim/all sides) (.25” inside trim/all sides)

SPREAD 16.75” x 10.875” 17” x 11.125” 16.25” x 10.375”

FULL PAGE 8.375” x 10.875” 8.625” x 11.125” 7.875” x 10.375”

2/3 PAGE VERTICAL 5.25” x 10.875” 5.5” x 11.125” 4.75” x 10.375” 

1/2 PAGE HORIZONTAL 8.375” x 5.25” 8.625” x 5.375”  7.875” x 5” 
(.25” inside trim/face, gutter, foot)

1/2 PAGE VERTICAL 4” x 10.875” 4.25” x 11.125”
3.5” x 10.375” 

(.25” inside trim/all sides) 

1/3 PAGE VERTICAL 2.875” x 10.875” 3.125” x 11.125”
2.375” x 10” 

(.25” inside trim/all sides) 

SUBMIT FILES VIA MEREDITH AD EXPRESS POWERED BY SENDMYAD

To join go to: https://meredith.sendmyad.com

RATES

UNIT
FULL-COLOR 

GROSS RATES 
BLACK & WHITE 
GROSS RATES

Full Page $123,300 $107,600

2/3 Page $96,400 $80,600

1/2 Page $79,400 $70,000

1/3 Page $61,100 $53,800

Spread $246,700 $215,100

Cover 2 $146,600 —

Cover 3 $137,500 —

Cover 4 $158,800 —

Supplied BRC* $78,800 (net) —

We-Print BRC* $106,900 (net) —

|  16 
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PUBLISHER
VANESSA COGNARD 
vcognard@webmd.net 
212-624-3905

DIRECTOR  
BUSINESS OPERATIONS
MATHEW REYNDERS 
mreynders@webmd.net 
212-624-3968

PRODUCTION
KYLE DIRKS  
Meredith Content Center  
Kyle.dirks@meredith.com 
515-284-3583

NEW YORK
MICHELE BROWN 
mbrown@webmd.net 
212-624-3819 

CLAUDIA FERN 
cfern@webmd.net 
212-624-3728

PATRIA RODRIGUEZ 
prodriguez@webmd.net  
212-417-9542

JOHN SCHAETZLE 
jschaetzle@webmd.net 
212-624-3787

CHICAGO
TRACY KENNEDY 
tkennedy@webmd.net 
312-416-9275

ANNA NOVINGER 
anovinger@webmd.net 
312-416-9278

WEST COAST
NICOLE JONES 
njones@webmd.net  
213-718-5550
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