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W E B M D  P O I N T  O F  C A R E

Content to Care

WebMD editors convey health conditions in a 
straightforward and easy-to-understand context. 

Copy is written by health journalists and reviewed by  
staff medical editors.

Trusted, accurate, and actionable information enables 
consumers to learn more and make decisions.

Personalization

First-person experiences detail prevention, 
management, and treatment of common ailments 
and chronic conditions.

The WebMD brand is a magnet for consumers involved 
in their own health at a hyper-aware moment.

Medical & Health Innovation

WebMD delivers an unsurpassed breadth  
and depth of knowledge on the latest  
health trends, new research studies, and  
cutting-edge technology, as well as relevant  
health innovation information to consumers 
wherever they are in their health journey.

Distribution

WebMD Point-of-Care programs are created 
with a custom distribution plan including 
access to 500,000+ physicians in top 
specialties and care locations, through 
WebMD.com and interactive digital formats, 
including a new audio feature.

 Y O U R  P A T H  T O  H E A L T H  A N D  W E L L N E S S 
WebMD’s mission is to enable people to live better lives by empowering them to make  
well-informed decisions, which can improve overall well-being and health outcomes.  
Our trustworthy brand does this by offering custom condition guides, "Your Visit" workbooks, 
and high–impact posters to engage patients during various stages of any condition.
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Custom Condition Guides

WebMD custom condition guides offer its 
audience a fresh and dynamic approach to 
understanding health and wellness in today’s 
climate. The guide provides personalization on 
a variety of topics for audience engagement.  
Inside each guide, you will find up-to-date 
health content customized to meet an individual’s 
needs. Additional content or videos relating to 
the condition can be found by using a mobile 
phone camera to scan the guide’s QR code on 
the cover. WebMD ensures accessible and  
top-level education for everyone from the 
patient to the caregiver.

“Your Visit” Workbooks 

A print, digital, and mobile-
optimized workbook 
designed to engage the 
patient in preparation for 
thoughtful doctor interaction. 
The reusable workbook, which 
allows individuals to notate 
symptoms, prescriptions, and 
more, is perfect for post-visit 
support and helps the patient 
prepare for their next doctor 
discussion.

DISCUSSION GUIDE: 

QUESTIONS FOR 

YOUR DOCTOR 

c h r o n i c  s i n u s i t i s YOUR VISIT

8 tips to help you manage the condition page 9 

COMPLIMENTARY COPY

TAKE ONE HOME  

BRING IT BACK

page 2

w i n t e r  2020

W E B M D  P O I N T- O F - C A R E  P R O G R A M S

 F R E Q U E N C Y  A N D  C I R C U L A T I O N 
WebMD condition guides  
have a bimonthly frequency,  
with 25 copies distributed to 
targeted offices.

 Q R  C O D E  A C T I V A T I O N 
WebMD condition guides can be 
activated with a QR code to launch 
content or videos aligned with 
condition education alongside 
your brand ad. Options include:

•  A PDF of the printed edition with 
your MLR-approved brand ad for 
digital use.

•  A standalone video created  
by WebMD editors adjacent to 
your mobile banner ads or  
pre-roll video.

•  Integration with your brand’s  
sponsored editorial destination  
on WebMD.com.

 A D D I T I O N A L  S P E C I A L  F E A T U R E S 
• Inserts
• Individual plastic wrapping
•Spanish language
•Custom display holders
•Counter cards
•Audio feature button
*Additional costs apply

GENERAL SPECIFICATIONS
Printing Process: Offset Full Run.

Trim Size: 8.000 x 10.500.

Binding Method: Saddle Stitched.

Colors Available: 4-color process.

Covers: 4-color process.

NON-BLEED STANDARD 
AD PAGE DIMENSIONS
Spread . . . . . . .  15.5 x 10.0
1 pg . . . . . . . . . .  7.5 x 10.0
2/3 v . . . . . . . . .  4.75 x 10.0
1/2 v  . . . . . . . . .  3.375 x 10.0
1/2 h  . . . . . . . . .  7.5 x 4.5
1/3 v  . . . . . . . . .  2.0 x 10.0

 I S S U E S  &  S P E C S 
WebMD condition guides are available any time for bimonthly distribution.  
Space close is approximately 14 weeks prior to the desired in-office date.   
Materials are due approximately 4 weeks prior to the desired in-office date. 



 Q R  C O D E  A C T I V A T I O N 
WebMD high-impact posters  
and educational trifolds can  
be activated with a QR code  
to launch content or videos 
aligned with condition  
education alongside your  
brand ad. Options include:

•  A standalone video created 
by WebMD editors adjacent 
to your mobile banner ads or 
pre-roll video.

•  Integration with your brand’s  
sponsored editorial destination 
on WebMD.com.
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High-Impact Posters

This WebMD educational 
and actionable poster is 
created with the patient 
in mind. Designed to 
inform, inspire, and 
engage the patient in 
a physician’s exam 
room (or outside 
of the exam room by 
scanning the poster’s QR code with a mobile 
phone camera), the trusted content provides up-to-date information 
on the patient’s condition. The poster, which comes in infographic 
or anatomical design, provides a missing link to important health 
information and serves as an empowerment tool for the patient-
physician care team.  

W E B M D  P O I N T- O F - C A R E  P R O G R A M S

 I S S U E  &  C L O S I N G  D A T E S 
WebMD high-impact posters 
and educational trifolds are 
available any time of year. 
Space commitment is due 
approximately 14 weeks prior to 
desired in-office date. Materials 
are due approximately 5 weeks 
prior to desired in-office date. 

 A D  S U B M I S S I O N 
Please submit ad files to  
John Caggiano, Senior  
Corporate Production Director  
at: jcaggiano@webmd.net.

Medication Guide
DAYVIGO® (daye-vi’-goe)(lemborexant)tablets, for oral use, CIV

What is the most important information I should know about DAYVIGO?

DAYVIGO may cause serious side effects including: 

• Decreased awareness and alertness. The morning after you take DAYVIGO, your ability to drive safely 

and think clearly may be decreased.You may also have sleepiness during the day. 

» Do not take more DAYVIGO than prescribed.  

» Do not take DAYVIGO unless you are able to stay in bed for a full night (at least 7 hours) before you 

must be active again. » Take DAYVIGO right before going to bed.

See “What are the possible side effects of DAYVIGO?” for more information about side effects.

What is DAYVIGO?• DAYVIGO is a prescription medicine for adults who have trouble falling or staying asleep (insomnia).

• It is not known if DAYVIGO is safe and effective in children under the age of 18 years.

DAYVIGO is a federally controlled substance (CIV) because it can be abused or cause dependence. Keep 

DAYVIGO in a safe place to prevent misuse and abuse. Selling or giving away DAYVIGO may harm others 

and is against the law. Tell your doctor if you have ever abused or have been dependent on alcohol, 

prescription medicines or street drugs.Who should not take DAYVIGO?
Do not take DAYVIGO if you fall asleep often at unexpected times (narcolepsy).

Before taking DAYVIGO, tell your healthcare provider about all of your medical conditions, 

including if you:• have a history of depression, mental illness, or suicidal thoughts.

• have a history of drug or alcohol abuse or addiction.

• have a history of a sudden onset of muscle weakness (cataplexy).

• have a history of daytime sleepiness.
• have lung problems or breathing problems, including sleep apnea.

• have liver problems.• are pregnant or plan to become pregnant. It is not known if DAYVIGO can harm your unborn baby. 

Pregnancy Registry: There is a pregnancy registry for women who are exposed to DAYVIGO during 

pregnancy. The purpose of this registry is to collect information about the health of you and your baby. 

For more information or to participate in the registry, call 1-888-274-2378. Talk with your healthcare 

provider about the risk to your unborn baby if you take DAYVIGO during pregnancy.

• are breastfeeding or plan to breastfeed. It is not known if DAYVIGO passes into your breast milk. Talk to 

your healthcare provider about the best way to feed your baby during treatment with DAYVIGO.

Tell your healthcare provider about all of the medicines you take, including prescription and over-the-

counter medicines, vitamins and herbal supplements. 

• Taking DAYVIGO with certain other medicines can cause serious side effects. DAYVIGO may affect the 

way other medicines work and other medicines may affect the way DAYVIGO works.

• Do not take DAYVIGO with other medicines that can make you sleepy unless your healthcare 

provider tells you to. • Know the medicines you take. Keep a list of your medicines with you to show your healthcare provider 

and pharmacist each time you get a new medicine.

How should I take DAYVIGO?
• Take DAYVIGO exactly as your healthcare provider tells you to take it.  

• Only take DAYVIGO one time each night, right before going to bed. 

• Only take DAYVIGO when you can stay in bed for a full night (at least 7 hours). 

• DAYVIGO may take longer to work if you take it with or soon after a meal. 

• Do not increase your dose of DAYVIGO without talking to your healthcare provider first. Call your 

healthcare provider if your insomnia (sleep problem) worsens or is not improved within 7 to 10 days. This 

may mean that there is another condition causing your sleep problem. 

• If you take too much DAYVIGO, call your healthcare provider or go to the nearest hospital emergency 

room right away.
What should I avoid while taking DAYVIGO?

• Do not drink alcohol while taking DAYVIGO. It can increase your chances of getting serious side effects.

• Do not drive, operate heavy machinery, do anything dangerous, or do other activities that require clear 

thinking if you take DAYVIGO and have had less than a full night of sleep (at least 7 hours) or if you have 

taken more DAYVIGO than prescribed by your healthcare provider.

• You may still feel drowsy the next day after taking DAYVIGO. Do not drive or do other dangerous activities 

until you feel fully awake.
What are the possible side effects of DAYVIGO?

See “What is the most important information I should know about DAYVIGO?”

DAYVIGO may cause serious side effects, including:

• temporary inability to move or talk (sleep paralysis) for up to several minutes while you are going 

to sleep or waking up. • temporary weakness in your legs that can happen during the day or at night.

• complex sleep behaviors such as sleep-walking, sleep-driving, preparing and eating food, making 

phone calls, having sex or doing other activities while not fully awake that you may not remember the next 

morning. Call your healthcare provider right away if you experience a complex sleep behavior.

• worsening depression and suicidal thoughts have happened during treatment with DAYVIGO.

Call your healthcare provider right away if you have any worsening depression or thoughts of 

suicide or dying.
The most common side effect of DAYVIGO is sleepiness.

These are not all of the possible side effects of DAYVIGO. Call your doctor for medical advice about side 

effects. You may report side effects to FDA at 1-800-FDA-1088.
How should I store DAYVIGO?
• Store DAYVIGO at room temperature between 68°F to 77°F (20°C to 25°C).

• Keep DAYVIGO and all medicines out of the reach of children. 

General information about the safe and effective use of DAYVIGO.

Medicines are sometimes prescribed for purposes other than those listed in a Medication Guide. Do not 

use DAYVIGO for a condition for which it was not prescribed. Do not give DAYVIGO to other people, even 

if they have the same symptoms that you have. It may harm them. You can ask your healthcare provider or 

pharmacist for information about DAYVIGO that is written for healthcare professionals.

What are the ingredients in DAYVIGO?
Active ingredient: lemborexant
Inactive ingredients: hydroxypropyl cellulose, lactose monohydrate, low-substituted hydroxypropyl cellulose, 

and magnesium stearate. The tablet film coating contains: hypromellose 2910, polyethylene glycol 8000, talc, 

titanium dioxide, and either ferric oxide yellow for the 5mg tablet; or both ferric oxide yellow and ferric oxide 

red for the 10mg tablet.

© 2021 Eisai Inc.DAYV-US3777 December 2021 
us.eisai.com

*Eligible commercially insured patients may pay as little as $30 for out-of-pocket 

expenses. Instant Savings Card benefit is limited to 12 uses annually. Not available 

to patients enrolled in federal or state healthcare programs, including Medicare, 

Medicaid, Medigap, Veterans Affairs, Department of Defense, or Tricare. Restrictions 

apply. See Dayvigo.com/prescription-savings for complete terms and conditions.

SCAN TO LEARN MORE

Ask about DAYVIGO, a prescription medicine for adults with insomnia.

Trouble falling or staying asleep?

Eligible patients may pay as little as $30 per month*

Instant
Savings CardCall 1-866-4DAYVIGO or visit DayvigoSavings.com to activate your o er.
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ADVERTISEMENT

SOURCES: The American Journal of Managed Care, Journal of Clinical Sleep Medicine, Harvard Medical School, Penn Medicine, Sleep Foundation, Cleveland Clinic, Johns Hopkins Medicine, BMJ Open, National Jewish Health, Mayo Clinic, 

National Center for Complementary and Integrative Health

Estimated health care costs of insomnia each year in the U.S.

Amount of adults with chronic insomnia.Chances of developing dementia 
linked to 
insomnia.

Greater chance of people withinsomnia 
having depression.

U.S. 
adults 
who 
regularly 
don’t get 
enough 
sleep.

TAKE CONTROL OF INSOMNIA

$100 
billion

53%

Manage your INSOMNIA

2X

5% TO 15%
1 in 3

QUESTIONS TO ASK YOUR DOCTOR 

How might my insomnia impact my overall health?
Is melatonin safe and eff ective for my insomnia?

How can a sleep journal help my insomnia?

Will my prescription sleeping pills be eff ective long term?

Once I can sleep well, am I likely to relapse and develop insomnia 
again?

Do I have health problems that 
contribute to my insomnia?Is cognitive behavioral therapy 

for insomnia (CBT-I) right for me?

How long will I require CBT-I?

A good night’s rest is essential for your everyday 

well-being and your long-term health. Try these 

tips to help you conquer your sleep.Get in a good workout. Regular exercise stimulates 

sleep hormones and may help you sleep better, so 

break a sweat, ideally 4 to 6 hours before bedtime.
Review your medications. Discuss the drugs you 

take, including over-the-counter medications, with 

your doctor and a sleep specialist. One or more of 

your medications or supplements may be keeping 

you up.

Set the ambiance. A couple of hours before you 

go to sleep, use a dimmer or a low-power lamp to 

reduce the brightness in your environment. This 

will help prepare your body and mind for bedtime.
End screen time early. You can’t relax while staring 

at your phone. Put it away an hour before bed. 
Add airplane mode or “Do Not Disturb” to help 

reduce the noise incoming emails, texts, and other 

alerts can make. If you must use your cell, turn the 

brightness all the way down or switch your phone to 

night mode to reduce sleep-disturbing blue light. 
Hack your sleep. Use a sleep tracker to monitor 

sleep cycles and other metrics to discover patterns 

that may help you determine where your sleep 

problems lie.

This content is created and controlled by WebMD’s editorial sta�  and brought to you by Eisai Inc. © 2022 WebMD LLC. All rights reserved. WebMD does not endorse any specifi c product, service, or treatment.
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M E A S U R E M E N T  &  P E R F O R M A N C E
TAP INTO INDUSTRY-LEADING RESEARCH AND ANALYTICS to better understand 
your consumer.

 W E B M D  P O I N T - O F - C A R E  O F F E R S 
• HCP Surveys

• Brand Lift Studies

• Third-Party Measurement

 - IQVIA, Crossix, Symphony

• Pre/post Awareness Measurement

• ROI Guarantees

All measurement and performance programs are 
based upon a minimum six-month contract and deal 
terms negotiated on a case-by-case basis. WebMD 
will determine the viability of each program with 
a thorough pre-sale evaluation and work with the 
client’s preferred third-party vendor.

For in-depth case studies with measurement 
relevant to your brand, please contact VP, Publisher 
Vanessa Cognard at: vcognard@webmd.net.

W E B M D  P O I N T- O F - C A R E  
C O N T R A C T S  &  E X C L U S I V I T Y

WebMD Point-of-Care is a free editorial subscription service to the physicians receiving WebMD 
educational materials. WebMD provides AAM audits and postal receipts for exam room posters and 
condition guides to confirm production and delivery. 

First right of refusal: For contracted specialty offices and Point-of-Care products, WebMD offers first 
right of refusal to advertisers based upon the contract start and end dates. Specialty office inventory 
contracts are subject to short rates if a Point-of-Care product is canceled/delayed by the advertiser.

All Point-of-Care programs are subject to short rate fees if delayed to launch in office pending the 
inventory, timing of the delay, and the WebMD investment in paper, editorial, and design production.


